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Market Overview - Contents



Overview –Thailand vs The Others

Source: British Chambers Of Commerce Market Selection Tool
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Current Trading Conditions – Thai Currency
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Average since January 1998 is 64.5THB to £1

Feb 2010 rate is 51THB to £1

THB vs GBP January 1998 to February 2010. 
Source: x-rates.com



Source: maps-thailand.com

Current Trading Conditions 
Key Business Zones



“There are generally opportunities across the board for UK companies but it is 
felt that the government’s recent stimulus package aimed mostly at consumers 
offers potential opportunities to UK companies along the following lines: 

Better prospects for sale of consumer goods

Some prospects for sale of medical/health products for the old 

Prospects for opportunities in the field of education (as a greater number 
of the population will get schooling) 

Prospects for conducting skills training classes/courses

Some scope for sale of light-infrastructure goods/services”

Source: www.uktradeinvest.gov.uk

Opportunities – The UKTI View



Economic Social

Lower taxes

$327.8m

Farming water

$57.5m

Village roads

$43.1m

Thai 
Stimulus 
Package:

US$3.3bn

Community commerce

$28.7m

Tourism

$28.7m

New reservoirs

$21.8m

SME and Food

$14.4m

National PR

$9.3m

Education

$545.9m

Community projects

$436.8m

State pensions

$258.6m

Training the unemployed

$198.2m

Rural health

$147.7m

Police housing

$51.9m

Source: Thai Ministry Of Finance

Opportunities – Government Activity
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GDP By Sector 2008 (millions THB)
and % Growth Since 2001

+85%

+50%

+166%

+51%

+52% +80% +87% +131% +149% +57% +69% +32% +62% +60% -4% +33%

Growth across all sectors is 76%

Opportunities – Sector Growth

Source: National Statistic Office Of Thailand



Subcontracting

Automotive x 4

Metalworking x 2

Glass

Packaging. Printing, Paper x 2

Pumps & Valves

Textiles

Woodworking and Furniture 
Production Machinery Food & drink x 3

Education x 2

Environment x 2

Furniture x 2

jewellery x 2

Building Maintenance

Cosmetics

Franchising

Gifts

petroleum

Retail & Hospitality 
Supply

Shipping

Opportunities - Trade Shows

Automated Manufacturing & 
Assembly Technology x 3

Instrument, 
Measurement, 

Analytical & Control 
Engineering Machine Tools

Mold & Die Manufacturing

Plastic & Rubber Technology

Robotics

Health, Safety & Security x 2

Architecture

Animal Feed

Fashion



What is my route to market?

Country 
Benchmarking Desk Research Field Research 

Set Up A 
Company?

Find An 
Agent?

Set Up 
Premises?

Sell 
Remotely?

Find A 
Distributor?



Source: cbre.co.uk

1. London (West End)
2. Tokyo (Inner Central)
3. Tokyo (Outer Central)
4. Hong Kong (Central District)
5. Moscow 

179. Jakarta

Office Space Costs

5 most expensive places to rent

151. Bangkok



Setting up a Ltd Company.

Up to approx £600 if you do it alone

At best 30 days

Lawyers are cheap in this field – use them, as it is actually a minefield!

Be prepared for vague laws that are often exploited



www.executiveplanet.com



Bossy and jump to conclusions. 
Underestimate the ability of local staff. 
Think they know everything even after only a short period of time in   
Thailand.
Some make fun of accents or Thailand. 
Expats always think Thais are lazy and don't think much. 
Their culture teaches them to be more mature than Thais from an early   
age. 
Their survival attitude pushes them to be more opportunist.

Too compromising -unconfrontational
Thais like to blame their lateness on traffic jams. 
Not very direct with bosses 
Not following through on some particular jobs thoroughly. 
Play more than work

What Thais Think Expats Think Of Them

What Thais Think Of Expats



What Expats Think Of Thais

What Expats Think Thais Think Of Them

Poor Time management 
Failure to separate personal and professional life 
Lack of assertiveness in negotiations 
Personal Chitchats, 
Thai Staff generally learn to work "just enough", 
Thai Staff generally don't get very excited to see the rest of the world Thais like to 
bring friends into their business. 
Not taking responsibility for workloads at critical times. 
Reactive work methods rather than proactive 
Telling you what they think you want to hear rather than the truth

Work like the army style
Favouritism
Not smiling enough when they greet me. 
Not to issue corrections in front of their colleagues. Too serious
Bad tempered Too straight and outspoken 
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